Final Term Course Outline
(INTRODUCTION TO JOURNALISM)
Course Code: SS 173
1. Media code of Ethics

i. Social responsibility theory of Press

ii. Sources of Ethics (DONE)
iii. Law of Privacy (DONE)
iv. Press problems of Pakistan

v. Code of Media Ethics (DONE)
vi. Defamation Ordinance 2002
2. Organizational Structure of News Organizations (News agencies, News papers, radio TV 

3. News Writing. (Identifying your reader/Audience and listener) (DONE) 

4. Interviews, approaches and techniques (DONE)
5. What Makes a Story Newsworthy? 
6. What makes a good Reporter? (DONE)
7. Character tics of RJ/ DJ (Radio jockey or disk jockey)

8. Difference between Editor, reporter, columnist, analysts, anchor and news reader,

9. Element of story writing  (DONE)
10. Structure of News writing (Why Inverted Pyramid. Covering 5 Ws and one H )

11. Journalism in current scenario. (over view)
12. Introduction to Radio Production (Categories of news and programme  formats)
13. Role of Muslim press in freedom movement. 

14. Broadcast Systems.(AM, FM, SW) (A brief Introduction)
Most common Acronyms (BROADCAST MEDIA)

Here are some common terms in radio journalism used throughout the News writing for Radio website and their definitions: 

Actuality: Rerecorded segment of a newsmaker speaking, generally lasting from 10 to 20 seconds; this is what people outside of radio journalism often call a "sound bite" 

Adlib: Unrehearsed, spontaneous act of speaking by an anchor/ Presenter.
 

Autocue: (TV Acronym)  A teleprompter (also known as an autocue or a telescript) is a display device that prompts the person speaking with an electronic visual text of a speech or script. A device that displays words for people to read.

Beat:  A specialist area of journalism that a reporter regularly covers, such as police or health. See also round.

Bulletin: A organised collection of news stories broadcast on radio or television at a regular time. 

Cut: tape containing the recording of a voicer, wrap, actuality or nat sound; networks feed cuts to affiliates via satellite 

DSNG: Digital Satellite news Gathering offers the unique possibility to transmit images and sound from almost anywhere on the planet. From a fully equipped uplink truck or from a light flyaway travel case, DSNG makes it possible to bring live news and sport to millions of viewers.
Filler: A short news item or advertisements, usually timeless, used to fill small spaces in a newspaper or bulletin. Also called fill-in, a short piece of music to fill a gap between program elements.

Flash:  A brief news story which interrupts normal radio or television programming, usually to tell of a major breaking event. A short message from a news agency alerting subscribers to a major breaking event, about which they will shortly provide more detailed coverage.

Jingle: Short piece of music played on radio to identify a regular feature, program or product being advertised.

Lead: first sentence of a news story, which should concisely reveal the story's basic events and provide an introduction to the details given in the rest of the story
Lead in : The brief statement of anchor or newscaster before playing the sound bite or connecting live to the reporter on spot.

Libel: Written form of defamation.

Pilot: A Radio or television program produced as a prototype of a series being considered a network. The success or failure of the pilot usually determines if the network picks up the series.

Stand-up: a reporter’s appearance in a TV news story. Usually a head and shoulders shot which features the reporter talking into the camera at the scene of the news event, often used as a transition, or at the beginning or ending.

Storyboard: A sequence of drawings or diagrams used in planning movies or longer television reports, showing approximately how the shots will appear.

Slug: Identifier of a story. Also called Catch-line..
Timeline: A chronology of key events. Date and time-wise progress of any news story

Beeper: Live comments from source/ experts/ subject by an anchor in a talk show of discussion programme.

By-line: Story carries author/ writer name.
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