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Capsule Statement:
This course engages in a humanities-oriented analysis of cultural representations of women and men within the social and historical contexts of race, class, gender and sexuality. The class engages with a range of traditions and modes of representation including literature, mass media and popular culture. The course has a particular focus upon the experiences and representations of women in South Asia. The course will explore a range of cultural contexts to explore how gendered representations produce social, political, and personal implications.

Objectives:
After the completion of this course, students will be able to 

· Identify feminist and cultural studies theories that analyze the representations of gender, ‘race’, class, sexuality and ability in cultural context
· Examine how gender is represented in cultural texts and artifacts
· Distinguish the social, economic and political contexts from which mass media texts emerge and how they portray, limit and expand different women’s lives 
· Critically think about how spectators/consumers of popular culture have varied ‘readings’ of popular culture 
· Identify the role of individuals and social movements as active agents in disrupting, defining and expanding culture
· Deepen knowledge of feminist cultural activism and of women as producers of culture

Contents:
1. Basic Concepts
1.1. Culture and Ideology
1.2. Representation
2. Post-Coloniality, and the Politics of Representation
3. Globalization and Culture
4. Cultural Industry
4.1. Production and Consumption
1. Popular Culture
1.1. Disrupting Gender Roles in Media: Second and Third Wave Feminisms
1.2. Gender, Class and Sexual Identity on Television
1.3. 20th Century Celebrity Culture
1.4. Problematizing the Disney Princess
1.5. Masculinity and Popular Culture
2. Women engaging in Cultural Production
3. Women and Cultural representations 
3.1. Bangladesh
3.1.1. Women’s contribution to culture
3.1.2. Women and preservation of culture
3.1.3. Portrayal of women and popular culture
3.2. India
3.2.1. Women’s contribution to culture
3.2.2. Women and preservation of culture
3.2.3. Portrayal of women and popular culture
3.3. Pakistan
3.3.1. Women’s contribution to culture
3.3.2. Women and preservation of culture
3.3.3. Portrayal of women and popular culture
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