Ethics in the Digital Age
Course Description:
The course will explore the ethical implications of living in a digital age, with a focus on social media, online privacy, and the use of technology in various aspects of society. The course will examine the ways in which digital technology has transformed social interactions, communication, and the spread of information. It will explore the ethical dilemmas that arise from this transformation and provide students with the skills to analyze and respond to these issues.
Course Objectives:
Upon completion of the course, students will be able to:
· Identify the ethical implications of living in a digital age
· Analyze the ways in which digital technology has transformed social interactions, communication, and the spread of information
· Evaluate the ethical dilemmas that arise from the use of digital technology in society
· Develop strategies for addressing ethical challenges in a digital age
Course Outline:
Week 1: Introduction to Ethics in Digital Age
· What is Ethics?
· What is Digital Age?
· Introduction to Ethics in Digital Age
Week 2: The Social and Ethical Implications of Social Media
· The Social Implications of Social Media
· The Ethical Implications of Social Media
Week 3: Online Privacy and Ethics
· Online Privacy
· The Ethical Implications of Online Privacy
Week 4: Digital Technology and Social Change
· The Role of Digital Technology in Social Change
· The Ethical Implications of Digital Technology and Social Change
Week 5: Cyberbullying and Cybersecurity
· Cyberbullying
· Cybersecurity
· The Ethical Implications of Cyberbullying and Cybersecurity
Week 6: The Spread of Misinformation and Ethics
· Misinformation
· The Ethical Implications of Misinformation
Week 7: Online Harassment and Ethics
· Online Harassment
· The Ethical Implications of Online Harassment
Week 8: Ethical Decision Making in Digital Age
· Ethical Decision Making in Digital Age
· Case Studies
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