Sociology of Entrepreneurship
Objectives
1. Sociology of entrepreneurship is about producing social value. Its motive is benefitting people rather earning financial profit. Interest in growing in this disciple due to its orientation for delivering public goods. 
2. The purpose of this course is to enhance participants’ understanding about various concepts of social entrepreneurship as well as developing skills required to establish and manage social enterprise.   
Course Content
· Introduction to the Field 
· Social Entrepreneurship (SE) Process 
· Identifying Social Entrepreneurship Opportunities
· Sociology and Entrepreneurship 
· Social Innovation
· Fundraising
· Marketing Social Enterprise
· Registration of SE
· Lean for Social Entrepreneurs
· Development and Evaluation of SE Plan
· Case Study - Microfinance for Low Income Groups
· Case Study - Food Bank SE
· Performance Measurement of Social Enterprise 
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