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Course Outline
Course code…… MG637…………..
Course title……..Human Self and Behavior………………
	Program
	MS Management & MS Strategic HRM Program

	Credit Hours
	3

	Duration
	15 Weeks

	Prerequisites
	Basic Graduate Courses on Humanities and Social Sciences,

	Resource Person
	Dr. Ahmad Ali


Chairman/Director signature………………………………….

Dean’s signature……………………………                                  Date………………………………………….

Vision

SBE envisions its success in the sustainable contribution that it will make to the industry, academia and research in public and private sector. SBE will lead by providing professionally competent and ethically conscious human resources engaged in the global and local context to foster socio-economic growth and sustainability for the society. SBE envisages having faculty with high research potential and a deep desire for cutting edge research including collaboration with national and international partners.

Mission

Being a research-oriented and student-centric business school, we emphasize research publications in impact journals as well as state-of -the-art learning methodologies. We will prepare our students to become the future ethical business leaders and the guiding post for the society, while equipping them with the knowledge and skills required by world-class professionals. We will be the leading choice for organizations seeking highly talented human resource. SBE will foster internationalization with key stakeholders and actively work to exchange best practices with business schools across Pakistan through collaborations, workshops, conferences and other means.

Program Objectives

Our Master of Science in Management (MS-Management) program is built upon our proven success and internationally acknowledged capability to develop globally competitive corporate and academic leaders. This program sets new standards of research-driven learning, creative and logical thinking, and leadership in professionalizing profit/non-profit organizations in the emerging global knowledge economies.

Accustomed to “Search-Behavior”, our graduates are trained to lead organizations through research-driven solutions, creative thinking and strategic decision making. Our program prepares competitive and ethical leaders who are well aware of the 21st century’s management and leadership challenges and understand the significant role of research and knowledge creation in the well-being of organizations, society, and the world.

Course Objectives

It would not be wrong to claim that human being is the center piece in the events and epochs characterizing this world. Any analysis to understand the force and focus, cause and consequence, essence and effect, of the human activities and will, quintessentially, lead to the enterprise known as humans themselves. As a driving entity, the collective behavior of human enacts and shapes nations, societies, and organizations.

An understanding of human behavior requires reference to the whole edifice of theory and practice built up in the fields of social as well as physical and natural sciences. The definition of humans from biological man, to economics man to social man to organizational man to network man to that of a soul or a spirit has traversed the contours of human inquiry in search of better understanding and discovery of truth about its own self.
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Building upon the research undertaken in understanding of human behavior in all fields of knowledge, the field of organization and management has over a period of last four decades unleashed a tremendous research challenge to find out response to the fundamental question as to why do the humans behave the way they do. What motivates humans? How to bring them together? How to make them work their best towards achievement of goals, objectives, and sustainability for the betterment of organization and society as a whole? How to drive humans towards achieving excellence, effectiveness, efficiency, equity, and competitiveness in a changing world? How to make coordinates of the inner world of humans synchronize with the external world?

This course of focuses on the single topic of human self and behavior in a multidimensional setting. As a core course in the MS program, the objective is to lay a strong foundation on this important subject. The conceptual exposure to the theory and practice in this field would significantly add new dimensions to MS pursuits.

Upon successful completion of this course, the participants will be able to:

1. To undertake a study of human behavior in individual as well as collective context with reference to cotemporary thinking and sustainable society;

2. To evaluate the representation of the dynamic self in different forms in relation to the external world in variety of situations;

3. To gain exposure to a body of selective research and primary ideas on human behavior and self;

4. To learn how to think and learn about humans, their behavioral and thinking patterns;

5. To gain orientation on and exposure of conceptual tools and practical thinking skills on human relation issues related to contemporary organizations;

6. To learn formation of attitudes, evolution of perceptual processes, interconnectedness of mind and behavior;

7. To develop a thinking on the dynamics of the emergence and evolution of self in various forms and frames;

8. To develop a multi-disciplinary approach based on the theory and practice of unified knowledge;

9. To experience learning about human self through diversified modes of inquiry and research;

10. To develop own mindset and style of thinking, expression, oral and written, for effective communication on human behavior.

Teaching Methodology

The effectiveness depends upon the active and invigorated participation of each one of the participants. Please understand that lectures are conducted in this course to provide a medium for interaction and for crystallization of dialogue. They do not mean to act the way they typically do in a traditional class room setting. The overall weight is divided evenly between written and verbal performance during the course.
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Grade Evaluation Criteria

Following is the criteria for the distribution of marks to evaluate final grade in a semester.

	Marks Evaluation
	Weightage

	
	

	Weekly Assignments
	40%

	
	

	Quizzes
	10%

	
	

	Term Report
	30%

	
	

	Class Participation
	10%

	
	

	Presentations
	10%

	
	


Weekly Assignments

A short assignment will be given every week

1. All assignments should be submitted at the next session

2. Assignments should be in typed form. Handwritten assignments will NOT be accepted

3. Assignments should be of one page including all required information

4. Serious errors in grammar, spellings, and formatting will result in loss of points. So please PROOF READ your work before submission

5. You are not allowed to share or show your assignment to anyone under any circumstances. You are also responsible for security of soft copies of your assignments

Quizzes

1. A total of 2-3 quizzes will be conducted

2. Most of the quizzes will be surprise (un-announced)

3. From a total of (n) quizzes, best (n -1) quizzes may be considered for the final grade

4. Make-up quizzes will not be allowed

Presentations

1. Each participant will be required to make at least one presentation, either in a team or individually
2. The presentations will be formal, and the grade will depend on quality of contents, as well as quality of delivery
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Reading Assignments and Class Participation

You are advised to read thoroughly the resource material so that you can interact in class and enrich the discussion on the basis of your insights. Your ability to respond intelligently to the issues raised in research papers/book chapters and formulate new queries would be assessed through expression of your thoughts. All participants are expected to take leading role in participation. There will be ten points for class participation per session, given at the end of session. These points will be awarded on the basis of quality of inputs given during discussions. Intelligent questions, real-world applications, comparative analysis, constructive disagreements would be accorded special recognition.

Summative Research Brief

To integrate theory and practice, each person will prepare a 2000 words research brief. Topic, analysis, and source materials should be related to course materials. You would be required to make a short presentation on your paper in the class. Please provide copy of your brief to all participants in class before presentation. Each research brief should draw material from at least 10 sources including two books, five Research Articles, one case study, two popular newspapers/magazines. The following outline should govern the paper:

1. Statement of Purpose

2. Identification of core themes in literature

3. Survey of major schools of thoughts/authors/works

4. Critical Evaluation

5. Emergent Ideas

6. Personal Comments

7. Bibliography

In as much as the final output is important, I remain much more concerned with you process of thinking and writing, reading and organizing, communicating and responding. It has to be your own original work. Please follow APA style guide.

Term Report

Please select a study from organizational behavior of interest to you and relevant to the organizations in Lahore and consider it as a model study. Conduct the same survey here after adjusting and customizing according to the situation. Develop and a short note based on comparative evaluation between your study and the given study. The text of paper should contain the following:

1. Introduction of the Model Study

2. Framework of Your study: Objectives, Hypotheses, Methodology

3. Conduct of Survey

4. Conclusions

Class Participation

1. You are required to attend the classes regularly and with punctuality.

2. You should come fully prepared in each class, and participate actively in class activities.

Recommended Text Books:

Organizational Behavior Improving Performance and Commitment in the Workplace (4th ed. 2014) by Colquitt, LePine and Wesson. Publisher McGraw Hill Education

Additional Material will be provided

Calendar of Course contents to be covered during semester

	
	Course code: MG-637
	Course title: Human self and Behavior

	
	Week
	Course Contents
	Reference Chapter(s)
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1


2


3


4


5


6


7


8


9


10


11


12


13


14


15



Introduction


Discussion on Behavioral Research


Job performance

Foundation of Human Behavior


Self-Awareness and Identity Expression.


Organizational Commitment

Perspective on Hard VS Soft Human Behavior


Job Satisfaction

Emotions


Stress

Perceived Religiousness Stress Coping


Motivation

Islamic Motivation


Trust, Justice, and Ethics

Behavioral integrity


Personality Islamic perspective


Ability

Islamic perspective


Sustainable Leadership Islamic perspective


Self, Power and Political Behavior


Self, Context and Culture


Self, Context and Culture
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 Presentations
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 Presentations
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Review of Course Material

Ch1: Introduction


Ch2: Job Performance

Key Variables Affecting Behavior

Reasoned Action and Theory of Planned Behavior.


Thorbjørnsen, H., Pedersen, P. E., & Nysveen, H. (2007). “This is who I am”: Identity expressiveness and the theory of planned behavior. Psychology & Marketing, 24(9), 763-785.


Ch3: Organizational Commitment

Nicholson, N. (1998). How hardwired is human behavior?.

Harvard Business Review, 76, 134-147.


Ch4: Job Satisfaction

Eide, D. (2005). Emotions: From “ugly duckling” via “invisible asset” toward an ontological reframing. Emotions in organizational behavior, 11-41.


Ch5: Stress

Kavas, E. (2016). Stress Coping Attitudes Based on Perceived Religiousness and Received Religious Education. Psychology, 7(03), 382.


Ch6: Motivation

Bhatti, O. K., Aslam, U. S., Hassan, A., & Sulaiman, M.

(2016). Employee motivation an Islamic perspective.

Humanomics, 32(1), 33-47.


Ch7: Trust, Justice, and Ethics

Simons, T. (2002). Behavioral integrity: The perceived alignment between managers' words and deeds as a research focus. Organization Science, 13(1), 18-35.
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 Ch9: Personality and Cultural Values


Utz, A. (2011). The True Nature of Humans, Psychology from the Islamic perspective. Riyadh, Saudi Arabia: International Islamic Publishing House (IIPH).


Ch10: Ability

Alias, A. (2009). Teaching human nature in psychology courses (pp. 77-112). IIUM Press.


Ch14: Leadership: Styles and Behaviors

Utz, A. (2011).Personality, Psychology from the Islamic perspective. Riyadh, Saudi Arabia: International Islamic Publishing House (IIPH).


48 Laws of Power by R. Greene (Law No. 1)

Dark Side of Leadership by J. A Conger Organizational Dynamic (1990) 250-260

Culture, Context and Behavior by D. Matsumoto J. of Personality (2007) 75, 1285-1319

Balanced Personality

Guéguen, N. (2012). Does red lipstick really attract men? An evaluation in a bar. International Journal of Psychological Studies, 4(2), 206.
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STUDENTS ARE REQUIRED TO READ AND UNDERSTAND ALL ITEMS OUTLINED IN THE PARTICIPANT HANDBOOK

Class Policy:-

Be On Time

You need to be at class at the assigned time. After 10 minutes past the assigned time, you will be marked absent.
Mobile Policy

TURN OFF YOUR MOBILE PHONE! It is unprofessional to be texting or otherwise.

Email Policy

READ YOUR EMAILS! You are responsible if you miss a deadline because you did not read your email.

Participants should regularly check their university emails accounts regularly and respond accordingly.

Class Attendance Policy

A minimum of 80% attendance is required for a participant to be eligible to sit in the final examination. Being sick and going to weddingsare absences and will not be counted as present. You have the opportunity to use 6 absences out of 30 classes. Participants with less than 80% of attendance in a course will be given grade ‘F’ (Fail) and will not be allowed to take end term exams.

International students who will be leaving for visa during semester should not use any days off except for visa trip. Otherwise they could reach short attendance.

Moodle

UMT –LMS (Moodle) is an Open Source Course Management System (CMS), also known as a learning Management System (LMS). Participants should regularly visit the course website on MOODLE Course Management system, and fully benefit from its capabilities. If you are facing any problem using moodle, visit http://oit.umt.edu.pk/moodle. For further query send your queries to moodle@umt.edu.pk
Harassment Policy

Sexual or any other harassment is prohibited and is constituted as punishable offence. Sexual or any other harassment of any participant will not be tolerated. All actions categorized as sexual or any other harassment when done physically or verbally would also be considered as sexual harassment when done using electronic media such as computers, mobiles, internet, emails etc.

Use of Unfair Means/Honesty Policy

Any participant found using unfair means or assisting another participant during a class test/quiz, assignments or examination would be liable to disciplinary action.

Plagiarism Policy

All students are required to attach a “Turnitin” report on every assignment, big or small. Any student who attempts to bypass “TurnItin ” will receive “F” grade which will count towards the

CGPA. The participants submit the plagiarism report to the resource person with every assignment, report, project, thesis etc. If student attempts to cheat Turnitin, he/she will receive a second “F” that will count towards the CGPA. There are special rules on plagiarism for final reports etc. all outlined in your handbook.

Withdraw Policy

Students may withdraw from a course till the end of the 12th week of the semester. Consequently, grade W will be awarded to the student which shall have no impact on the calculation of the GPA of the student.A Student withdrawing after the 12th week shall be automatically awarded “F” grade which shall count in the GPA.
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       Communication of Results

The results of quizzes, midterms and assignments are communicated to the participants during the semester and answer books are returned to them. It is the responsibility of the course instructor to keep the participants informed about his/her progress during the semester. The course instructor will inform a participant at least one week before the final examination related to his or her performance in the course.
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