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BRIEF COURSE DESCRIPTION
What is Ethics? What is Business Ethics? Why is it important? How is it applicable in our professional journey? These are the conceptual questions that we will explore in this class.
Ethics (via Latin ethica)"moral philosophy", from the adjective of ēthos ("custom, habit"), a major branch of philosophy, is the study of values and customs of a person or group. It covers the analysis and employment of concepts such as right and wrong, good and evil, and responsibility. It is divided into three primary areas: meta-ethics (the study of the concept of ethics), normative ethics (the study of how to determine ethical values), and applied ethics (the study of the use of ethical values).
Business ethics is a form of the art of applied ethics that examines ethical rules and principles within a commercial context, the various moral or ethical problems that can arise in a business setting, and any special duties or obligations that apply to persons who are engaged in commerce.
Business ethics can be both a normative and a descriptive discipline. As a corporate practice and a career specialization, the field is primarily normative. In academia descriptive approaches are also taken. The range and quantity of business ethical issues reflects the degree to which business is perceived to be at odds with non-economic social values. Historically, interest in business ethics accelerated dramatically during the 1980s and 1990s, both within major corporations and within academia. For example, today most major corporate websites lay emphasis on commitment to promoting non-economic social values under a variety of headings (e.g. ethics codes, social responsibility charters). In some cases, corporations have redefined their core values in the light of business ethical considerations (e.g. BP's "beyond petroleum" environmental tilt).
While dealing with the subject of epistemology of ethics, it would be erroneous to attribute all too western civilization. Muslim philosophy influenced western thought in several ways and the most crucial of these influences has been the initiation of humanistic movements in the west. We will fully cover the western bases of moral philosophy in this course but our focus will also be on the development of ethical thoughts as they developed in other parts of the world.
COURSE GOALS
The purpose of the course is to improve your abilities and developillustrating mature, reasonable and professional thought. Develop better internal and external relationships and a spirit of social and professional cooperation this course will help in skills development, identification and analysis of moral issues. Business ethics focus on making good decisions rather than the 'right' decision. While dealing with the subject of business ethics it will be learnt that how to handle moral issues and conflicts while acquiring moral courage. Acquiring the critical attitude towards business and its disciplines.  
CLASSROOM BEHAVIOR
It is expected that both the stakeholders (teacher and students) adhere to decorum of professional and ethical conduct. Cheating, plagiarism (submitting the language, ideas, thought or work of others as one’s own) or otherwise indulging in unfair means to obtain a grade under false pretenses will result in strong disciplinary action leading to removal from the course. Any deliverables found falling in such category will result in straight zero without further re-submission. 
Participants will act in a professional manner while attending classes and will adhere to all policies, rules and regulations of UMT and SBE. Participants will be required to come in class on time, and strictly follow the assigned timings for breaks etc. Use of cell phones in the class is strictly prohibited. 

PARTICIPANTS RESPONSIBILITIES
All participants are required to come prepared in the class with all the pre-requisites met, such as readings from home. They are also required to register on Moodle for the course and visit it on regular basis, especially before coming to class for any instructions or communication.  All submissions (individual or in group) are due at the start of each class and have to be turned in physically or to be uploaded on Moodle as instructed by the resource person. Late submissions will not be entertained. 

Students are encouraged to visit my office during counseling hours for clarifying any confusions or resolving any problems pertaining to the subject matter. They are also encouraged to contact the resource person via email for any confusions or ambiguities. In case of any confusion, ambiguity, conflict, or Clarification, either meet me in person or immediately email me.

ASSESSMENT CRITERIA
	Mid-Term:
	25%

	Final Exams:
	35%

	Class Participation:
	10%

	Project & Presentation:
	10%

	Quizzes:
	10%

	Assignments:
	10%

	
	


RECOMMENDED TEXT
Business Ethics- concepts and cases, seventh edition by Manuel G. Velasquez

SUPPLIMENTARY TEXT
Articles and other readings from various sources

Note: This course outline is subject to change as deemed necessary by the resource person.
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