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          Course title Research Methods
	Program
	Msc-Semester 2

	Credit Hours
	3

	Duration
	16 Weeks

	Prerequisites
	Basic Understanding about Research

	Resource Person
	Miss Beenish Mubeen

	Counseling Timing

(Room#  Library Building, 5th Level, Hall F)
	Tuesday 12:00 am -1:00 pm

Friday 10:00 am – 12:00 pm



	Contact
	Beenish.mubeen@umt.edu.pk


Chairman/Director signature………………………………….
Dean’s signature……………………………                                  Date………………………………………….
Learning Objective:
1. This course aims to provide the students an introduction to psychological research techniques and methodology and an opportunity to understand and identify the requirements for using the scientific methods in psychology. 
2. Equip them with expertise of examining strengths and weaknesses of methodologies drawn from qualitative and quantitative traditions.
3. Enable students make choices of appropriate methods to plan and execute research projects.
At the completion of the course the student will be able to:

4. Comprehend research concepts and processes and they will be able to critically evaluate different research methods.

5. Make decisions and follow steps involved in designing and executing a research plan.

6. Read through and evaluate research papers in scientific journals

7. Identify ethical concerns in a research study.
Learning Methodology:
Lectures

Class Discussion

Class Activities
Presentation

Projects
Grade Evaluation Criteria
Following is the criteria for the distribution of marks to evaluate final grade in a semester.
Marks Evaluation






Marks in percentage 












Quizzes









     10%

Assignments







     10%



Mid Term






    

     25%
Term Project







     10%
Presentations







     10%
Final exam








     35%
Total









    100
Recommended Text Books:
Gravetter, F. J., & Forzano, L. B. (2012). Research Methods for the Behavioral Sciences (4th 


ed.). USA: Wadsworth, Cengage Learning
Reference Books:

Cozby, P.C. & Rawn, C.D. (2012). Methods in Behavioral Research. Canada: McGraw Hill.
Shaughnessy, J. J., Zechmeister, E. B., Zechmeister, J. S. (2012).  Research Methods in 
Psychology (9th ed.). New York: McGraw-Hill Education
Calendar of Course contents to be covered during semester  

Course code PSY360




                         Course title Research Methods
	  Week
	                                    Course Contents                                                                 



	Reference Chapter(s)

	      1
	The Scientific Method

Use of Research Methods.  Ways of knowing (Common sense, uncommon sense)

Goals and assumptions of Scientific Methods

Description, explanation & application of knowledge about human behavior. 

Basic Vs. Applied research

Qualitative Vs. Quantitative Research 
	Scientific Methods

(Shaughnessy, 2012) Chapter 2

	      2
	Sources of research ideas
Observation

Theories

Searching the Literature
Personal Interest
	Introduction
(Shaughnessy, 2012)

Chapter 1

	     3
	Formulation of a Hypothesis 
Importance of Hypothesis

Types of Hypothesis 

Formulation of Hypothesis

Characteristics of a good Hypothesis


	Scientific Methods

(Shaughnessy, 2012)
Chapter 2

	4
	Research Process/ Steps in Research

Formulating Problems Statement

Operational Definitions of Concepts, Variables and Constructs 

Variables and Types of variables

Introduction and Review of Research Literature

Theoretical Framework


	Introduction

(Shaughnessy, 2012)
Chapter 1

	5
	Measurement Concepts

Types of reliability and validity

Reliability of measures

Types of measurement scales

Anatomy of research article. 
	Scientific Methods

(Shaughnessy, 2012)

Chapter 2

	6
	Quantitative Research Methods

Observational Method

Naturalistic and Systematic Observation


	Observation

(Shaughnessy, 2012)

Chapter 4

	7
	Survey method

Why conduct surveys? Constructing questions to ask, responses to questions, organization of questions / sequence in a questionnaire, finalizing questionnaire

 
	Survey Research

(Shaughnessy, 2012)

Chapter 5


	8
	Quantitative Research Methods

Correlational Studies 


	Correlation

(Gravetter, 2012)


	
	Mid Term

	     10
	Quantitative Research Methods

Experiments

Characteristics of Experiments

Types and description of experimental designs

Advantages and disadvantages

Quasi experiments

Threats to external and internal validity.


	Experimental Methods

(Shaughnessy, 2012)

Chapter 6


	     11
	Qualitative Research Methods

Ethnographic studies

Case study 

Grounded theory

Focus group

Interpretative phenomenology


	Qualitative Research Methods

(Gravetter, 2012)


	      12
	Sampling Methods

Selecting Research Participants

Sample Planning 

Define the population and sample


	Sampling Methods

(Gravetter, 2012)


	13
	Probability Sampling Methods

Simple random sampling

Systematic random sampling

Stratified random sampling

Cluster sampling


	Probability Sampling Methods

(Gravetter, 2012)


	14
	Non-probability Sampling Methods

Quota sampling

Snow ball sampling

Purposive sampling

Convenience sampling
	Non Probability Sampling Methods

(Gravetter, 2012)


	15
	Ethics in Psychological Research
APA Ethical Guidelines for Research with Humans

Ethics in planning research

Ethics in execution of research: Informed consent, Deception, Coercion,

Anonymity, Risk assessment, Debriefing

Ethics in Writing and Publishing: Plagiarism, reporting results, credit of authorship, Copyrights


	Ethical Issues in the Conduct of Psychological Research

(Shaughnessy, 2012) Chapter 3



	16
	Final Term
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