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Course title: Social Psychology
	Program
	MSc Psychology

	Credit Hours
	3

	Duration
	16 Weeks

	Prerequisites
	Students should know about the goals of psychology. They should also have knowledge about the core concepts of psychology.

	Resource Person
	Aneeza Babar

	Counseling Timing

(F hall, Library Building, Level 5)
	Wednesday   9 am- 4pm 

Friday 11 am- 4pm

	Contact
	aneeza.babar@umt.edu.pk


Chairman/Director signature………………………………….

Dean’s signature………………………                            

Date…………………………
Learning Objective:

By completing this course, students should be able to:

· Outline the procedures social psychologists use to test hypotheses about the behavior of individuals and of groups.

· Discuss the processes through which people perceive and attempt to understand others.

· Explain how attitudes are formed and changed, and how they are related to behavior.
· Discuss the origins and effects of prejudice and discrimination.

· Discuss the factors that influence our liking for other individuals and that lead to the formation of close relationships.

· To critically examine and evaluate research in psychology,

· To be able to understand the different approaches to the study of behavior & develop their ability to discuss issues in psychology,

· To have an understanding & overview of the modern day psychology,

· To demonstrate the ability to apply theory to practice& to relate the concepts to their everyday life situation. 

Learning Methodology:
Lectures, Class Discussion, Class Activities
Grade Evaluation Criteria

Following is the criteria for the distribution of marks to evaluate final grade in a semester.
Marks Evaluation




Marks in percentage 

Quizzes









20%

Assignments








10%

Presentations








10%

Mid Term








40%




Term Project








20%

Viva









10%

Final exam








30%

Total









100%









Recommended Text Books:

Myers, D. G. (2010). Social psychology (10th Ed). McGraw-Hill.
Reference Books:
Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.
Calendar of Course contents to be covered during semester  

Course code: PSY 401




Course title: Social Psychology
	  Week
	                                    Course Contents                                                                 



	Reference Chapter(s)

	      1
	Introducing social psychology…Did you know it all along…?!
	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	      2
	Theories in Social Psychology
	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	      3
	Theories in Social Psychology
	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	     4
	Research methods
	Myers, D. G. (2010). Social psychology (10th Ed). McGraw-Hill.


	     5
	Self-concept: Who am I? Self-esteem, Self-motives, Self-concept
	Myers, D. G. (2010). Social psychology (10th Ed). McGraw-Hill.


	    6
	Social thinking: Attribution, self-serving bias, intuition
	Myers, D. G. (2010). Social psychology (10th Ed). McGraw-Hill.


	     7
	Social Cognition: Heuristics, Social categorization, Dual-process theories


	Myers, D. G. (2010). Social psychology (10th Ed). McGraw-Hill.


	     8
	Attitudes: Formation, determinants, change
	Myers, D. G. (2010). Social psychology (10th Ed). McGraw-Hill.


	    9
	Mid Term
	


	     10
	THE GROUP: Persuasion, “Others”, Group influence
	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.

	     11
	Social Influence: Nature & Diversity, Genetic underpinnings, How “nice” people turn to be “not-so-nice”, norms, conformity, obedience


	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	      12
	Social Relations: Prejudice,
	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	      13
	Social Relations: Aggression
	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	     14
	Social Relations: Relationships…! Affiliation & Attraction…Friendship & love


	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	15
	Social Relations: Pro-social behavior, Conflict Resolution, Altruism
	Sanderson, C. (2010). Social Psychology. John Wiley & Sons, Inc.



	     16
	Final Term
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